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Mayor Denny Doyle, City of Beaverton
I always look forward to reading through the BRG to learn 
what’s happening in the different areas of Beaverton. We 
are all part of this community and sharing information on 
the local level allows our wonderful city to thrive.
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The Best in Advertising for Local Beaverton Businesses!

Connecting residents to  
their community

...and businesses to their customers!
BRG



About Cedar House Media
Cedar House Media is a local, family-
owned business dedicated to offering a 
complete variety of marketing solutions 
at affordable prices. We have a passion 
for what we do and we proudly stand 
behind our commitment to deliver 
outstanding customer service to our 
clients. Established in 2001 as local 
print and graphics shop, Cedar House 
Media has grown to serve a national 
audience without taking our eyes off 
our neighborhood community who has 
helped us get to where we are. Our 
website boasts a broad range of products 
in addition to our core services, which 
include marketing, design and the 
publication of The BRG.

Full-Color Digital & Offset Printing
• Cory Burden
• Carlos Nicolescu
• Steven Gann
• Jordan Hicks
• Chadwick Warner
• Sheri Parrott

Web & Graphic Design
• Troy Brisbin
• Sarah Jones

Beaverton Resource Guide
• Cory Burden
• Michael Wong
• Troy Brisbin
• Ralph Scheeler

Welcome to Cedar House Media
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Marie Prins, Wash. Co. Visitors Association
The Beaverton Resource Guide is a vibrant 
snapshot of the Beaverton Community.

Chief Geoff Spaulding, retired BPD
As the Police Chief of Beaverton, I really 
appreciate having the opportunity to 
communicate valuable information directly 
to our residents. We highly value having 
this quality publication as a resource in our 
community.

Beaverton Resident, Franziska Edwards
The BRG is just as it states: an abundance 
of resources for all things Beaverton. It is 
such a wealth of information for everything 
from events in my local neighborhood, to 
helping me find my next favorite restaurant, 
to learning about the wonderful things 
organizations and individuals alike are 
doing in the community. Even as a seasoned 
Beaverton resident, I'm still discovering 
things I never would have otherwise thanks 
to this fabulous publication!

Beverly Morlan, Bizee Bird Pet Store
I really like advertising in the Beaverton 
Resource Guide because not only am I 
supporting a great community paper that 
provides such good local information  
about what’s going on in the city, but it’s 
also so incredibly affordable.

Susan Cronan, Sister’s N Style
The Beaverton Resource Guide is a 
wonderful tool for small businesses in 
the Beaverton Area. The staff works with 
business owners to make their advertising 
dollars go as far as possible. The Guide is a 
great example of a successful small business, 
personalized serviced and friendly people.

BRG



Message from the Editor
Hello and welcome to The BRG. 
As a potential advertiser, let me start 
with my promise to do my best to get as 
many readers to see your ad as I possible 
can. I will also try to get your business 
more exposure than what you pay for. As 
managing editor, I am flexible and motivated 
to help your business succeed.

About The BRG. 
The Beaverton Resource Guide is a full-
color, monthly newspaper that’s dedicated 
to the positive aspects of our community. 
Our goal is simple and can be prominently 
read at the top of each page: connecting 
people who live, work or shop in and 
around Beaverton with the abundant local 
resources available. So whether you're 
shopping and want to try out a new store or 
a new store that wants to reach out to new 
customers, The BRG is equally useful and 
happy to help play the role of match-maker. 

What about advertising events?
We also know a lot about what’s going on in 
the county and for those who are looking to 
get "Out & About", we have the county’s event 
calendar, an exclusive with the Beaverton 
Farmers market, an extensive regional 
theatre line up, a full list of library programs 
as well as other announcements to help you 
connect to whatever interests you. If your 
business has something going on, let me 
know and I'll help get an announcement out 
in this section of the paper, often at no cost.

Where do people pick up The BRG
The BRG is available for pickup at over 170 
high traffic locations from major grocery 
retailers, restaurants, doctor offices and 
hotels to city hall, hotels, regional libraries 
and the farmers market. 

Looking for online visibility?
The BRG has you covered there too. Our 
newly designed website boasts at least 3 
of the top 10 stories listed in Google Local 
each issue. This draws hundreds of unique 
viewers who read our stories and see the 
accompanying ads each week. Best of all, 
online ads are included free with your print 
ad (see rate sheet for details). To see how 
your ad might look online, visit  
www.beavertonresourceguide.com.

I understand 
that advertising 
budgets are never 
as big as you'd 
like, especially 
if you are a 
small business. I 
appreciate your 
consideration and 
if I can answer 
any questions, 
please don't hesitate to email me directly at 
michael@cedarhousemedia.com. 

Sincerely, 
Michael Wong 
(Managing Editor)

About the BRG
Join Us!
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BRG Advertising

Holly Beglinger
Cedar Hills Crossing
Cedar Hills Crossing has been very 
pleased with the results we’ve received 
since being included in the Beaverton 
Resource Guide. It’s been a very effective 
tool for us in reaching out to the Beaverton 
community. 

Jacqueline Lawson
Media Mentor
I am new to the area, having moved 
from Texas recently. I found the Guide 
to be extremely helpful, colorful, 
resourceful and a serious promoter of 
small businesses. The reasonable cost 
to advertise affords me an opportunity to 
reach my target audience. These reasons 
made it an easy choice for me to advertise 
in The Beaverton Resource Guide and 
Business Directory.

Discounts
Our year discounts are listed above. We 
also offer discounts for multiple ads and 
special rates for non-profits . Call for details.

Deadlines
Our deadline for artwork/copy is the 15th of 
the month. If you need assistance creating 
your ad, please contact us as soon as 
possible before the 15th. There is no charge.

Online Ads
Business Card and Banner ads may be 
placed online at 20% of the print rates above. 
With a year agreement however, your paper 
ad will appear online free of charge. 

Monthly Listings
Listings are monthly, no contract. Font style, 
size and color cannot be changed. 1st line is 
always bold. No italics or underlines.
Basic Listing: $15 for 3 lines (1st line bolded)
Custom: $3/additional line, $20/logo or photo.
Logo Listing: $40 for 5 lines + logo.  Example:

Full Page

1/4 Page Banner Business Card

1/2 Page 1/3 Page
$1250 ($750 w/yr discount, 40%)

10.375"w x 13.625"h

5.125"w x 6.45"h 10.375"w x 2.15"h 4"w x 2.15"h

10.375"w x 6.45"h 10.375"w x 4.3"h

$375 ($280 w/yr discount, 25%) $250 ($200 w/yr discount, 20%) $100 ($85 w/yr discount, 15%)

$750 ($525 w/yr discount, 30%) $500 ($350 w/yr discount, 30%)

Beaverton Swim Center
Aquatic fitness programs 

Lessons for all levels! 
www.thprd.org 

503-629-6312

Actual Size



BRG By the Numbers
Allison George, WCVA
The Beaverton Resource Guide is chock-
full of engaging, useful information 
about everything from entertainment, 
shopping, dining and events to 
community programs, history and more. 
It’s a terrific resource for residents and 
visitors alike, and is distributed to all of 
the local Beaverton hot-spots. I enjoy 
learning something new with each issue.

Ginger Rapport, BFM
The Beaverton Farmers Market feels 
that it is important to be active in our 
community and support local businesses 
and organizations. Having a presence 
in the Business Guide is one way to 
connect with all of these groups. It is 
an important tool in our promotional 
arsenal.

Bob Hill, Mutual Materials
I’m not part of the paper, I just distribute 
it as one of the many publications that 
I handle but let me tell you, I have 
never  had this much positive response 
as a delivery person. I’m used to being 
ignored but with this Resource Guide, 
businesses are sometimes not only happy 
to see me with a new issue but on many 
occasions, customers have come up 
to get one before I can set them down. 
It’s by far my favorite paper to pass 
out. You’ve got a good product there in 
Beaverton!

49%
24%

11%
8% 8%

Circulation: Monthly 10,000 
Distribution: 160+ locations throughout the greater Beaverton area.
Readership/Pickup Rate: 80% (average since January 2013)
Demographics: As reflected above, the BRG strongly focuses on content that will appeal to heads 
of households with families (many seniors have commented they often read the paper cover to cover).

Distribution by Area
Trends: The BRG has always had a high 
downtown distribution but in 2018, we saw a 
redistribution away from the middle into the 
surrounding areas. 

A: North Beaverton = 20.3%

B: West Beaverton = 16.2%

C: Central Beaverton = 28.7%

D: East Beaverton = 13.8%

E: Southwest Beaverton = 23.2%
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Oregon Zoo
Public Safety
Directoy/Ads
Flash Fiction
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Teen & Education
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Reader's Top 10

Distribution by Industry

Notes

Demographics

Family = 52%

Senior = 20%

Individual = 12%

Visitors = 8%

Other = 8%

(Raleigh Hills / Garden Home)

(Aloha / Tanasbourne)

(Downtown / Oldtown)

(Bethany / Cedar Hills / Cedar Mill)

(Murray / Scholls Ferry / Progress Ridge / Washington Square)

* Results taken from 174 residents polled throughout 2018
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Poll: Each month we ask our readers 
what they like about the BRG and here 
is a how they responded.*
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Testimonials: What Your Neighbors Say
Beverly M. (Advertiser)
I really like advertising in the Beaverton Resource 
Guide because not only am I supporting a great 
community paper that provides such good local 
information about what’s going on in the city, but 
it’s also so incredibly affordable to do so.

Ann K. (Reader)
I really appreciate the Beaverton Resource 
Guide because it has just the right balance 
of arts, entertainment, history and business 
information. It's all about our neighbors, our 
community, who we are and what we do.

Maya M. (Reader)
I love the Beaverton Resource Guide! I am 
a mom-about-town, and I use the Beaverton 
Resource Guide to find recipe ideas, art events, 
local shopping guides (with maps!), and ideas 
on home improvement. I don't have to sift 
through something that includes the entire 
Portland Metro Area, this one is specific to 
my hometown. I especially love the ease of 
navigating through the guide, it is a joy to look at 
such a colorful layout.

Eric S. (Reader)
The Beaverton Resource Guide provides timely 
and informative content and is a great place 
to start when trying to save money and learn 
about the rich opportunities Beaverton and the 
surrounding communities like Aloha have to 
offer. Hard to believe it's FREE? 

Maureen W. (Reader)
I love how the BRG feels like the Community 
section of a hometown newspaper where you 
get to read about the locals and what’s important 
to them… their recipes, their families and the 
businesses where they like to shop. I especially 
like how there’s always something new featured 
that if it weren’t for the BRG, I probably wouldn’t 
have known about otherwise like a restaurant, 
a store opening or a family-friendly event. The 
BRG reminds me that Beaverton isn’t just a 
suburb of the Metro area… it’s a community of 
families who care about the same things I do!

Donna S. (Reader)
The Beaverton Resource Guide, published and 
distributed by Cedar House Media, provides 
a great service to our community. It features 
stories on local people, businesses, activities, 
and services all in one publication - and is 
available at no charge at locations throughout 
Beaverton. 

Holly B. (Advertiser)
Cedar Hills Crossing has been very pleased with 
the results we’ve received since being included 
in the Beaverton Resource Guide. It’s been a 
very effective tool for us in reaching out to the 
Beaverton community.

Jim B. (Contributor)
I use the Beaverton Resource Guide to advertise 
the City’s conflict resolution services and as 
a forum for the Beaverton Senior Citizens 
Advisory Committee to provide information 
about resources and events for older adults 
in our community. In just two short years the 
Beaverton Resource Guide has become an 
indispensable resource for residents and 
businesses in Beaverton. There is something of 
interest for everyone in every single issue.

Katherine K. (Reader)
I like the BRG because it gives residents plenty 
of choices of where to go when shopping 
local. And although The Literary Corner is my 
favorite column, overall, all the stories are 
good to browse to keep up to date with what's 
happening in the city.

Paul R. (Advertiser)
As Co-Artistic Director for HART Theatre, 
I'm always looking for the best use of our 
advertising dollars. The Beaverton Resource 
Guide has proven to be a valuable ally in our 
publicity efforts, and a good friend besides. We 
appreciate the service that the BRG provides to 
the community, and look forward to continuing 
our mutually beneficial and rewarding 
relationship.

Carin S. (Reader)
The BRG, which is a wonderful local paper 
supporting our local businesses. An amazing 
resource that has a surprise waiting inside 
each issue. From discovering businesses in my 
neighborhood that I never knew were there, 
to finding interesting articles about our unique 
community, to a never ending supply of helpful 
listings to find what you need. I look forward to 
each new edition.

Carol C. (Reader)
My husband, Dennis, and I read the BRG every 
month from cover to cover--we are impressed 
how very well it has been laid out and we love 
to find new and exciting things happening in our 
neighborhood and surrounding area. It's also 
been a wonderful way for Aloha businesses to 
reach our small but growing community.

Ann S. (Contributor)
Having an article each month has created 
quite a buzz in our center. When the stack 
of new papers arrives in our lobby, there are 
always several people who pick up a copy 
and turn straight to the Senior News section. 
Thanks for your continued support of local 
senior issues... your stories are very much 
appreciated. 

Karen B. (Advertiser)
I’m very happy with my ad in the Beaverton 
Resource Guide… it gets me my most comments 
& calls! 

Bev E. (Advertiser)
Hearthstone Senior Living has been advertising 
with The Beaverton Resource Guide for several 
years and we could not be happier with 
Michael's excellent service and reasonable 
prices. Supporting our Beaverton community 
and reaching out to our neighbors in a caring 
way is very important to us.

Tracy H. (Advertiser)
Cedar House Media has really helped us reach 
out to our neighborhood and greater community 
through their publication, The Beaverton 
Resource Guide. It's been a pleasure working 
with them. They are professional, efficient and 
friendly to work with.

Misako Y. (Reader)
From the perspective of a Beaverton business 
owner and reader, the BRG feels like the pulse 
of the community, keeping readers entertained 
while updating them on who is doing what and 
where to find them. It seems to be the place to 
go to get immediately plugged into all things 
Beaverton. I get a very welcoming feeling each 
time I flip through the paper.

Franziska E. (Reader)
The BRG is just as it states: an abundance 
of resources for all things Beaverton. It is 
such a wealth of information for everything 
from events in my local neighborhood, to 
helping me find my next favorite restaurant, 
to learning about the wonderful things 
organizations and individuals alike are 
doing in the community. Even as a seasoned 
Beaverton resident, I'm still discovering 
things I never would have otherwise thanks 
to this fabulous publication!

Mark H. (Contributor)
As a contributor to the police news section of 
the BRG, I've learned a lot about the city. It’s 
been a win-win for me and the department. 

Mary P. (Reader)
The Beaverton Resource Guide is a vibrant 
snapshot of the Beaverton Community.

T he BRG is one paper 
where I actually like to 

see a bunch of ads since it 
makes my quest to buy local 
that much easier!

~Lisa A. (Reader)
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